
 

 
 
 

OnAudience.com statement 
related to the article published by Johnny Ryan:  

“New data on the RTB privacy crisis: people with AIDS profiled in Ireland, and Polish 
elections influenced” 

 
OnAudience.com is one of the world’s largest data warehouses. It processes over 27 billion 
anonymous user profiles that include the interests and intentions of online users. Data 
privacy is a matter of strategic importance for our company.  
 
All data collected on our platform is automatically subjected to the anonymization process. 
To protect users' privacy we use a random alphanumeric identifier for every device so that 
the people whom the data describe remain anonymous. We respect Do-Not-Track headers 
send by web browsers, and we support Opt-Out mechanism. 
 
We follow all the data privacy regulations - GDPR (UE) and CCPA (USA). We are also a 
partner of IAB’s TCF 2.0, a framework that helps all parties in the digital advertising chain 
ensure they comply with the GDPR and ePrivacy Directive.  
Our compliance with the privacy regulations was confirmed by legal analysis that verified our 
products and services based on data. 
 
The methodology of data processing used by OnAudience.com guarantees that collected 
data is stored safely and it is a current standard for the whole digital marketing industry. 
 
We regret that the author of the research - Johnny Ryan - did not contact us to clarify how 
our technology works and what it is used for, which would help to avoid publishing 
information that was wrongly interpreted.  
 
For the campaign that promotes equality, and mentioned by Mr. Ryan, we delivered custom 
segments. They are a group of profiles that are created for the specific campaign. We used 
anonymous data about content consumed by online users. In the same way that profiles of 
users interested in football or cars are built, we created segments of users interested in 
equality and LGBTQ+ topics.  
 
The data that we process includes only online users’ behavior and it is collected from users 
who agreed to share their data, and from our partners, such as online publishers. The 
profiles that we process can not be matched with any other data and it is impossible for our 
company to identify a single person with our data. 
 
Moreover, the campaign for which we’ve delivered the data was not a political campaign. It 
wasn’t conducted by any political party. The campaign was conducted by a social 
organization that promotes equality. The goal of this campaign was to promote equality and 
to inform voters about which politicians and political parties support the LGBTQ+ community 
and its values. This promotional activity, which was connected to the campaign, was run in 
compliance with the UE values and with the use of European funds.  
 



 

 
Data that we deliver is collected in compliance with privacy regulations and is anonymous. 
Our partners, such as Google, have their own strict methods of data verification and do not 
distribute segments that are not compliant with their rules. Google audits our segments 
regularly and the company accepts only the data that meets their privacy requirements. 
 
Just like all OnAudience.com segments, data related to the health topics is only information 
about content that online users were exposed to. We also anonymize every single profile to 
make sure that identification of a single person is impossible. 
 
We store only digital footprints - they can include information that content related to the 
physical condition was frequently opened on anonymous devices or browsers. We do not 
have access to any sensitive data, including a health condition of a specific person. 
 
Information about users plays a role of great importance in digital marketing. In the U.S. and 
the UK over 80% of digital display ads will be transacted in a programmatic model that is 
based on data. Therefore, for the development of the whole digital industry, it is truly 
important to collect high quality data and use it in accordance with the current rules. 
OnAudience uses advanced Big Data analytics to provide high quality products and services 
for the digital industry while staying in check with the data privacy regulations. 
 
That is why we strongly believe that Mr. Ryan’s opinion is unfair for our company, and it also 
differs from reality. What’s more, it suggests that our company provides solutions that we in 
fact are not able to provide. We hope that the facts that we mentioned will become an 
important voice in the discussion and that they will help to clarify why our activity is different 
from the thesis included in the “New data on the RTB privacy crisis: people with AIDS 
profiled in Ireland, and Polish elections influenced” article. 


